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Johnson & Johnson Chosen as First Recipient 
of Award for ‘Best Corporate Reputation in America’ 
New York, NY —April 17, 2003. Johnson & Johnson has been selected as the recipient of the American Business Awards’ first Stevie Award for ‘Best Corporate Reputation’.  The Award recipient was determined by the Reputation Institute.  According to Charles Fombrun, Executive Director of the New-York based research group, “we selected Johnson & Johnson because the company has topped the last four annual public surveys of corporate reputation conducted by the Reputation Institute.”  The Awards ceremony will be held at New-York’s Sheraton Hotel on April 30, 2003.  
The Reputation Institute’s annual surveys are based on a rigorous measure of corporate reputation developed by Charles Fombrun with Harris Interactive, the market research firm.  The Reputation QuotientSM (RQ) survey measures the corporate reputations of the most visible companies nationwide by polling a representative sample of the U.S. general public on six dimensions: Emotional Appeal, Products & Services, Vision & Leadership, Workplace Environment, Social Responsibility, and Financial Performance.  In the most recent survey conducted online using Harris Interactive’s 7 million member panel of cooperative respondents, Johnson & Johnson led the ranking, followed by Harley Davidson and The Coca-Cola Company.  The results were featured in the Wall Street Journal on February 12, 2003.  

As Fombrun put it: “We think J&J’s sustained position at the top of the rankings since we first conducted the annual survey in 1999 is an outstanding accomplishment, one deserving of recognition at the first American Business Awards.”

The ‘Reputation Quotient’ Methodology 

The Reputation Quotient is a standardized instrument jointly developed by Harris Interactive with Dr. Charles Fombrun. Drawing on Harris Interactive’s multimillion member panel, the Harris Interactive-Fombrun Reputation Quotient measures corporate reputation by examining how key stakeholder groups– the public, consumers, general investors, corporate employees, and boycotters– perceive companies based on 20 attributes classified into six dimensions of reputation: emotional appeal, products & services, vision & leadership, financial performance, workplace environment, and social responsibility.

The RQ Gold 2001 marks the third consecutive year of measuring the reputations of the most visible companies in the U.S. Each of the 60 companies measured was rated by an average of 602 U.S. adults (18+ years). The study was carried out in two phases: a nominations phase and a ratings phase. A total of 10,038 survey respondents (4,063 by telephone and 5,975 online) were interviewed between April and August, 2001 for the nominations phase-- making this the most comprehensive nominations process ever conducted for an RQ Gold study. The online interviews were randomly selected from the company’s Harris Poll Online (HPOL) multimillion member panel. Telephone interviews were conducted in conjunction with the Harris Poll. Conducted from October 2-23, 2001, a total of 21,630 online respondents participated in the RQ ratings phase of the study.

About The Reputation Institute:

The Reputation Institute (www.reputationinstitute.com) is a private New-York based research organization devoted to It brings together a global network of academics and practitioners interested in advancing knowledge about corporate reputations and improving the practice of reputation management.  The Reputation Institute regularly sponsors stakeholder surveys and media analyses of corporate reputation around the world.
About The American Business AwardsSM
A celebration of great performances in the workplace, The American Business Awards are the first national, all-encompassing business awards program. Honoring companies of all types and sizes and the people behind them, the Awards recognize outstanding leadership, innovation, perseverance, creativity, teamwork, and integrity through more than 40 categories.  The first American Business Awards – nicknamed The SteviesTM from the Greek word for "crowned" - will be presented at an awards show in New York City on April 30.  The program is overseen by a Board of Distinguished Judges & Advisors, which includes leading business executives, authors, and academics. Sponsors of the 2003 American Business Awards include BusinessTalkRadio, DHR International, Empire Media, Forbes, Hoover's Online, Inc. Magazine, Miller Heiman, Selling Power Magazine, and Wired Magazine.
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… advancing knowledge about corporate reputations…











